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In my talké

Â Marketing for local foods producers

Â A look at e-marketing

Â E-marketing to connect to consumers

Â What about a website?

Â Implementing and evaluating

Thanks to Ginger Myers

Baler Twine and Duct Tape Marketing
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Your marketing strategy

Â No time for planning a marketing 

strategy?

Â Make time

¹ 80% of your success comes from 20% of 

what you do

¹ Planning, implementing and evaluating 

your marketing strategy should be part of 

that 20%
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Marketing strategy ïyour overall goal

Â Find your niche and create your 

brand

¹ Build brand loyalty to reduce sensitivity 

to price

¹ Consumers want to support local 

farmers and connect a face to their food
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Where to start your marketing strategy

Â What are you good at? Where is your 

niche? What are your constraints?

¹ Soil & climate

¹ Merchandising & packaging

¹ Working with chefs

¹ Value-added products

¹ Access to processors and/or labor

¹ Distance to markets
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Planning your marketing strategy

Â Determine your marketing goals and 

corresponding objectives

¹ Goal ïincrease demand for greens

¹ Objectives (over the season)

Â Distribute 3 new recipes for greens

Â Participate in 1 greens cooking demo

Â Feature nutritional benefits of greens on 

website
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SMART objectives and goals are:

Â Specific ïbe precise about what you are 

going to achieve

Â Measurable ïquantify objectives

Â Achievable ïare you attempting too 

much?

Â Realistic ïdo you have the resources?

Â Timed ïwhen will you achieve 

objectives?
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Where does E-marketing fit in?

Â Many consumers now search for local 

businesses using               instead of 

the Yellow Pages

Â An expansion of your business card ï

easy access to contact information

Â Gives your brand a 24 / 7 presence
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For E-marketing to be a success

Â Consider how e-marketing fits into 
your business

Â Where are you now and where do you 
want to go?

Â Have a clear picture of what you want 
a website to do for your business

Â Learn what other businesses like yours 
are doing online
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E-marketing can help your business

Â Advertise

Â Reach a broader customer base

Â Provide better service

Â Communicate information

Â Introduce new products or services

Â Reduce transaction costs
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.com

Level 0

Level 1

Level 2

Static website with basic information about your farm

No capability ïno Internet access

Different levels of e-marketing 

ïwhich is right for you?

No farm website but Internet access and email capability

Adapted from LA Tech Delta Ecommerce at http://www.deltaecom.latech.edu/seminar/e-commerce_topic_1-edited.ppt 
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.com

Level 3

Level 4

Level 5

Adapted from LA Tech Delta Ecommerce at http://www.deltaecom.latech.edu/seminar/e-commerce_topic_1-edited.ppt 

Integrated website tracks inventory and contains automated 
processes

Interactive website with forms, customer registration, 

customers can email you

Different levels of e-marketing 

ïwhich is right for you?

Transactional website with secure online ordering and 

payments
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E-marketing: a website for your farm

Â Do you want customers to come to your 

farm? U-pick, agritourism, on-farm stand

¹ Season, days and hours of operation

¹ Contact information

¹ A map

¹ Special events

¹ Procedures for u-pick, groups or busses, 

registration

¹ Links to other attractions
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E-marketing: a website for your farm

Â Selling to restaurants

¹ Helps chefs find your products

¹ Promotes a professional image

¹ What products are available when

¹ Which restaurants serve your products

¹ Information and photos about your farm

¹ Allows customer followup if a restaurant is 

featuring your products
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E-marketing: a website for your farm

Â Farmers market vendors

¹ Which markets  - when they are open and 

where they are located

¹ What products are available when

¹ Information and photos about your farm

Market Schedule
Twin Springs

Markets 

Tuesday

10:00 - 2:00 

Bethesda & Chevy Chase Y.M.C.A

Old Georgetown Rd.

Bethesda, MD

Year Round 
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E-marketing: a website for your farm

Â Selling value added products

¹ Expands your customer base

¹ Where are your products available

¹ Online forms makes buying your products 

easier

¹ Online sales expands your market
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E-marketing: a website for your farm

Â Community Supported Agriculture (CSA)

¹ Builds the community

¹ Online newsletter and recipes

¹ Post important notices of events & work 

days

¹ Interact with members for scheduling, 

relaying information

¹ May have a member who can develop or 

maintain website


