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Agriculture in West Virginia (2002)

·20,812 farms

¹ 95% are family farms 

·3,584,668 acres in farms

¹24% of WVôs total land area

·$482,814,000 market value of agricultural products 
sold

·95% of farms have annual sales <$50,000

·1,434 farms sold products directly to individuals for 
human consumption

·$4,588,000 value of directly marketed products
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2002 Census of Agriculture (USDA NASS)



2002 Census of Agriculture (USDA NASS)

County

# of direct 
market 

farms 
Total # of 

farms

% farms 
direct 

marketing

Value of 
products 

sold direct 
($1,000)

Total farm 
sales 

($1,000)
Directas% 

of total

WV 1,434 20,812 7% $4,588 $482,814 1%

Barbour 41 445 9% $52 $3,878 1%

Berkeley 65 676 10% $1,432 $18,430 8%

Boone 3 24 13% $1 $59 2%

Braxton 18 314 6% $45 $1,701 3%

Brooke 13 98 13% $6 $728 1%

Cabell 28 438 6% $35 $2,970 1%

Calhoun 15 244 6% $26 $1,217 2%
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Clay 9 117 8% - $362 -

Doddridge 35 455 8% $47 $1,474 3%

Fayette 20 240 8% $20 $1,555 1%

Gilmer 16 249 6% $23 $2,549 1%

Grant 16 357 4% $48 $39,251 0%

Greenbrier 45 783 6% $165 $34,974 0%

Hampshire 41 635 6% $171 $19,642 1%

Hancock 12 85 14% $22 $596 4%
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Hardy 21 468 4% $43 $123,627 0%

Harrison 41 798 5% $45 $5,122 1%

Jackson 55 842 7% $197 $4,695 4%

Jefferson 49 474 10% $368 $17,341 2%

Kanawha 16 210 8% $28 $651 4%

Lewis 9 372 2% $10 $2,669 0%

Lincoln 11 242 5% $14 $968 1%

Logan 1 21 5% - $287 -
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Marion 48 464 10% $54 $1,686 3%

Marshall 54 706 8% $127 $2,945 4%

Mason 63 939 7% $173 $16,876 1%

McDowell - 7 0% - $46 -

Mercer 29 393 7% $54 $2,760 2%

Mineral 68 465 15% $156 $14,195 1%

Mingo 2 35 6% - $28 -

Monongalia 47 478 10% $75 $2,455 3%
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Monroe 26 682 4% $67 $17,236 0%

Morgan 12 178 7% $17 $1,273 1%

Nicholas 30 332 9% $36 $2,483 1%

Ohio 18 166 11% $7 $1,744 0%

Pendelton 22 546 4% $22 $74,012 0%

Pleasants 3 203 1% - $557 -

Pocahontas 22 376 6% $60 $4,721 1%

Preston 74 917 8% $201 $10,235 2%
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Putnam 26 505 5% $100 $6,380 2%

Raleigh 10 230 4% $24 $1,978 1%

Randolph 39 446 9% $36 $6,169 1%

Ritchie 23 363 6% $15 $2,678 1%

Roane 25 538 5% $24 $3,189 1%

Summers 17 313 5% $48 $5,139 1%

Taylor 27 348 8% $52 $4,021 1%

Tucker 13 198 7% $60 $1,182 5%
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Tyler 20 300 7% $44 $1,452 3%

Upshur 33 480 7% $43 $2,781 2%

Wayne 16 217 7% $28 $1,391 2%

Webster 12 110 11% $11 $149 7%

Wetzel 11 336 3% $40 $718 6%

Wirt 13 223 6% $48 $4,022 1%

Wood 49 696 7% $138 $3,400 4%

Wyoming 2 35 6% - $165 -



There are many roles food can play in 
community development 

·Food tourism

¹ Restaurants

¹ Food events and festivals

·Agri -tourism

¹ http://www.visitwvfarms.com/
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Café Cimino Country Inn; Randolph County Convention and Visitors Bureau; WVDA

http://www.visitwvfarms.com/


There are many roles food can play in 
community development 

·Commercial/Community kitchens

·Community gardens

·Food policy councils

¹ Food Policy Councils bring together stakeholders 
from diverse food-related sectors to examine how 
the food system is operating and to develop 
recommendations on how to improve it.

ėOrganize community gardens and farmers markets

ėPersuade government agencies to purchase from local 
farmers

ėCreate new transit routes to connect underserved 
areas with full -service grocery stores

ėMap and publicize local food resources
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Gourmet Central; American Community Gardening Association;  Community Food Security Coalition



Growth in farmers markets 

·1,755 in 1994 to 4,385 in 2006 

·$1 billion in gross sales in 2005 (13% growth 
over 5 years)

·Locally grown foods could turn into $7 billion in 
sales by 2011
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USDA  Agricultural Marketing Service



What is ñlocalò? 

·Made or produced within 100 miles 
according to 50% of consumers responding 
to Hartman Group 2007 Survey

·37% made or produced within my state
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The Hartman Group, Hartbeat 2/27/2008;  Food Routes Buy Fresh Buy Local; WVDA


